Food Trend Explorer

Food Trend Explorer
B = HI /A

Issue Vv 2012
201228 F1 HA

Givaudan®

Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

General 1T EEER 3

B RS P TAE 52 ) 3
TS E RSP ETHEIE 107120 3
FUFHW TR X ERTET RN E 4
“H YA " REE A IF K 5
LR RAARSLAE BRI EE ST 6
20127 [E [RAE50058 EERG G 22 51 A 5 7
90 it & ShyH PR 2 sl 3l R A S 2R AR A 8
AR AL HEAE F 5 R & W A 5 9
Beverage BT S 11

U2y 4y i ZE AR TORE AR G A 11
o] O] SRR R CRHE Bk S5t 12
H A R = EUES% OB T 7 4 14
Confectionary & Bakery #tiEERTULFELS 16
FIARAN Gy R TG Atk o 1 R Y Hh B 4 e 16
FEIRIE: EEWIEEES T2l 55 18
EEM A 5242 O IR & T2 Ak 55 18
WK G R R Al a7y 18
Dairy FLA T3 B 21
BVEE RSP UKAT I H ST % 21
TR AR R OB PR AN M T I AN R A 22
AR E R G HE 2 BEVT L v [ A AT AR 5 L A 24
3. 84 JCH R BRIV 7= I B B Lt e I & 2 4 25
UENE I E SRR AE “ L3R FESTIRBEAL 28
FA R RIS 2121276816512 29
BRAN: KKE M2 B 30
FeBH AL s AT T S ey A A0 3 o s P EE R AL 30
Savory RBRATILAE B 31
201575 (T P~ E K15 100012 AR R5-104F A& P il K3 31
“EPO A BII15%” BRAA A4 32
JE A8 TR FEE WA P52 33

G 3 o VU T 2= 5 R B8 K 8 Tt 35 gt
Snack F&/ITWER
HAB LHE&E9H-10A

Givaudan®

Page 2of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

F

AN _
i br i

IR ARH#HK

HAT, BAMPMEEAN 7 (EabrdEE B LT R) o (5 i, RE/ MR
ALV B TAR K AE20134EIE BT 5 i, T B AN siitt 87 2 5. IR4E & i br s 3 T
TREER, R E B b e 2 E SR HESL T, 5 308 i 22 4 B SObRHE i) e AT A

WA CrR) » BUGE B AR B R 0 BT &A™ dh i e beitE . B dh BAAR
s B AR AT ML AR HE SR FIPAAT N B EAT X L, SRR R . X &
AR, BIIUT e AR e TR s 2 RS, TR AR L, MBS
e B E HEAit

FI2013F i, K58 Ot 8 FAR P b B A b Bt TLZEARHE L £ b o A ifE A
AT AR A S i AT A 2 1) 7 A BE AP Al AR, SR BUAT A OG & bR R BB AR SR b
IRELAH R BEBURIERTEEE W M SCHET TR St Am e s 2 AR Z R AT R 1k
FARIARIE, R B AH N b v B A

7 %) s, EHE TR IEMERIIIMTIS S, PARMRTT ZIAR

SR, A A FTAC B 2 PR B PR SR I VAR TS B, AU OGS T TR IR B i A
BRSO WA A AR ETR B AR . seAh, JEERIET AN, sUiiTlkE S
B bR, 3R AT ML AT

B DS S EBTHET 105127t
KU FrHEM
[ T 2B 2 KR KRR AT B P 2, P A Tl SR Tl
KAz —, AP B BE1075 12 7.

Givaudan®

Page 3of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

FE LI H 2475201270 [ A i oMl R SR it s b, BELBRI, TEAPF R E M
SN, REE S AR e S S, BRI E N TP id e . SR =2
B, B PGB AE T R SR RS PR IGIGE, i sh B TR K 1.3 E 7 Al
HAE K 2006 4E 12 542 761 I #120114E 7.8 131278, A 4ETTHE#IE101512

ﬁ

PEohT, XA REAER S, &8 TN RE: W Tigtae, SERRHE;
A OREFIE G, SO B R, U Py etk 2 BT S I R A3 7 R SR
BRI UL EoN Al BB B . X G Rdh Tk S BRIk S . KRl 35
PIEBCEAT R R

EADE AN CEREZE TN E . St amERERKEEwY, TEE
i b PO R I A THR PR — XA RIR”, AR LR il K i, 4
R [ o B dh b IB V) 7 BT s bR HELL AN SUEAR T, ARG ) T AT
AL SR EIGHT, TRl R AR SR B AT

HXEATRITERERXERRRET BIEEEHE

ERPE E R BT ARARE AT, KT U E R R I X T Rk — K &
REREIT.

2 57 E AL T 3270 SOR E NAL AT« 2 /R« B BHE U, X — BRI L 2K
JT AL T80 v IR AR R o 20 S 2 SRy 2 1k AR AT 2R it

“RRRBNEVITERTRIT. £HE, RERTHERARENZ, FAFZ
ANRREEE.

Bl G U 2 BB T LR, 22 285730 4T AR T B s AR KB X ) — A BV 3L
FE LT KR BRI

BRSNS RN, P2, SRR B MBS, KA E R
O R AN DORZ )\ FERIE, 222558 T KA — 10 & ah R il . e
BB DU I S E 73 e — B 4%

Givaudan®

Page 4of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

“HUE, ZAHTGENEART SEKTmHPEEE N, RA271%, meERMR, 224
HRITOA3. 3%, 7 BPes, “EHEAXNERNE), OFhatasT) #
NBAYUEIXA T3] F i 7

“HovE” REREARNEE HKE

Sl M E R

U, SRR 2 i R AN AR T UM 2 EAT A N R A i i ) DR SR
w25l ARFEIGEIE H WEETBUG TR 2IEE, HariEE TIEIER T, — B
i, HEewE, K EshE EA A Z T A

bt A A B I DA, I CHb V) R0 k4 B AT M . 4k DU 0 AR )
VP2 RToN & e PN 7 AU R A 5 8= T ) T 4 R 3 o/ U e 4
BHEE A Kbk, okl 3K LA,

EATEY T, PAESEFEMALILH 58 K. Hr, T W He I
AR A PR 2 i ) T SR B 7 it FH A

Ah, R, U DUZRKZ A R T R I R R S AR SR,
AT A AR TTAEM AR AT FRAWVARAR . FE4 (HEL) HIRA
A AR 2D A PR A

BRI LR LT AR ORER A R H . T2 AR A A R ]
(600380.SH) . Jb 5t KALAAE F A A7 IR 22 7] (002385.S2) i A ##4E[41(002567.SZ)
R ETCR R B A RA T (002321.SZ) . 1R IEML RS & B A BRA 7]
(000702.SZ) #B5f Ja i e 2L R Mg 2 =) W SIS g 72 il o FG A AR S RV JEE T Jp A T
G A BRA R IR A DB A R A ], PhJIERLDRMS N 5 5 5 EAL R A BR A
AL T R S v P AR SR

HECHYIEER MR — ke

“Hha i AR b Sl AR = 5, R R R R, WA TS R
BRI GENE, MAZIE T DR "l REFESN R K S FdE, HE
by i) 53 Pt S A R AR IA AR, IR BT AR, H Cn AR .

Givaudan®

Page 5of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

NS UE /g R S AN TPt o SO N = PNl AP e 2RO 57 P €29
MIME AR A2 o "idE 5, MR ] RSP R 7 it AS DA RE 58 A G S T Tl AR v il 7 by, 22
T B R SAFAE, FERT HLA I i X IRSOR Y =Rt m] e R -2 ST 477, B AAS B B
ANE RIS, MELLIERZ

& 7, HATE KA R RIR I 0 S BT BUR A A O R R . S
TR, SEUCIE A A A E T BUR G S ALE R, B XA RIR A S
5, BFEERE. KEER.

e, BEEAT, WA TR, (HICRA B EEERELS R ARAR
T, BTUICHEY L ERGR, BIRNETCaf MWD IR, (HIEFHRUEN T
WiE, TE DR, IEEATTEATTRAERRELZR, MRAHE, & &

NIt

TR RAAEEBIABERTE

IR E 25

M, TR SO TR bR« SR A I AR 255k B BoE K Sk Tt TR,
{EBE A R UE SN S e S . TR, IR R A% SR AR AT A B IE H 2 7T e B A AR
NS, T AR 2R T i R YA R, 53— 5 T AR 4 P AL AT b A DA
(A PN

X, BRGENE, BRI, IR — gD, RIS Al
IF) R S S T R B AN SAE B LR . XA W EHCHIAEAE, ARk 4ER A H RO,
B 7 Ak, AT IO ST ML AR G o AR Rl A4k . 7 RE CRrdn e anik) e,
L R G B DA . A SRR R X PP 15 B i 2 4 KU R
5 RS [ 55 B BAATEC T4t — A, U R TR e XK, Bralbih i ocs . Bia
X, BN REUF RAEATEENTT A0,

BRI, BEE LM AR AR, R I A AN B IL &, M A
TR oL M AR B0 242845 B A # I, A6 R dh e e, 25U v 5 i
RIERUL, MBERRAIIICES %, RAEEFFIEDT, B ERGEE SMERIE. A
L, HENE, SUKIAHR R T E.

Givaudan®

Page 6of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

(e NRIEME NG 22 FIAL TV 38 — TR RE, “Bmie S, vkl
Beld s B e LHAD T M GE UL A SRR 107, RIS TR, T DA B AT K

BEA 2 AN B il 22 4 U R H 33 590, BR T BURBUBER T TR AT & dh 2415 B
AETRIN, ARERE PRSI G], XG5 2 H R E kR S i,
WHE R ER S . SHER, UAZITELET AR AT U MR
B i 225 BARVR A S 2 AL AL

BRIgH, XEYRIHIEE AR, DA A B st /N R Al . Rk
RIgH, —SEHU R FAEBINEM AN B A GBSk, A E B RART
PRSI AN AT AN

20129 E R A50058 FERGHE 4 51| RIS

i AR

e TRjHk2012 7 [F RE k50058 KA 245 R EAFER A, & BkAn 72012
W RS 50058 H [ RCE Al il i Ik 50053 AT RCE Ak AR 25 Ik 1005 4l 44
B AN G A A A PR A RIE R T A0 s R T i Sk Al 7E5 Ak 2 B T
HUE e AN R = bR, FFAIRES, B #EF2012H EH RE Ak iliE k50
OREMAT -, 7E2012 [H RE 50058 K5 A1 51 5516 4 o

S b [RI I A 0 B 5003 Al R AN B S (B, 7E IR B RS T,
20114F, RAECEARNAIREAR T Al 5 1 kst 1 RE 5005 MR 4k 224 K
JEATH TR — B3R T, R OB CRI O () Tk 2 2 G 5, Al A B R R,
BFEE NG -ACEA BRI, B EEIFRE I H g ak, SORGUEETIASH R,
ST TE S IR, [ BGARRE i — PR .

U EERG A L R SE T-19874, il B AU T FasR XA A Ak g de AP A, 72
4 [E| T IBC H 20104 AR 8L 34F AT B vh [ B AR 50058 55 B b, CLRp&E34E 44 51 Al
o FE20124F 4x [ TR Ik R A 1) BT 500 Al VR AR 75 0 45 A vh R ma e 1) 5%
WG+ olE, Hd, S RNEES0sRARA H 28847, gIELEI L 28 9fr. 7
I3 JER T I A W A R J T AR A RIS 4

Givaudan®

Page 7of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

90/ At D& b iH 38 £ 71 B3l i dh i A4

HEHELSFERNEEA, IPMAESTNENE L, iz—WRE. L
7 LB XA RN N BRI N o 14730 . Aot e A T RSP Se Ak 1 4
PR, JEW90E & ARSI K. “0)5 BN I SIS E ), FEAY. KE
WRCEL, a3 P TIX =FER290/5 5 % . "R TT AR,

8H, 90/= R N AT B S NAER“E #,  1H & B i L 90 )5 BR 758
N AT AR RO FERE 2 I8, L840 3% S K 52 O A 424

HACHRAE . T G AR o, IHIRIpE 2 R II90 /5 NBERG Ik, #F7)
TR 16 B2 Wt

S VRS R Y SR AR — R B T T e, AR EIE, MR REE .
T PR - O0SF AR KM PerF A, (RN 2R ae IS H bR 2 M. O
an VH O NHE(E20% 2230%), Aidin Bt [A[20% (& NI Z 1. "biN LB e s
A3 I E A R A T AR

[, citylifefd . Olef@ i gk k. B85, KE. DEEEIRZ0EHE % .
B AKRERYCRL 32 CVPFT-HELE 90 5 11 245 B I AT = £

RZ M A 20124 H90 /5 NBRITAE, 4R, BAFHH 70075905 K5 AE7E AR
i, NI TR A B e I A KA TR, 0TI A AT B S, Bk
AR T, BN 2 SO TR g R SRS, AR SRR R, B IETE IR T
90/ VM P RFIE o

T A= F At v Ao P 5 B & i S I 57

WER, PAREAT A, AR bR dh Akt R 1 3R & dh i ns. 5
At B i IR T BAFRIANS A £ ft i IR i A 709 KAk P v Bl S

Lo AZALE, SRR RASINET AP AR AR = AR FURERE. AT
BRIRAES (=7K) « AT TReWE T o

Givaudan®

Page 8of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

BEAh, AR ERE A PLER G A L3RR A A NGRSl (RO I8 S5 £ A I
BRI MRS S M £ il B TR am AT A PV R A R, s b v it S 1) 0 2 B PR
= & BRI URS ZER, S ANEL b P A ) R 1 R ) SRR

ERRAERTLER FEMKA50T

B 22257 . HIREERZ FI4 h e R EBUIE AR E R EITRA IR
I, WEEES E L B B IR SR AR N B 5 1. B, B TR A,
ks #E15-207cl8], RUE B B TOfE RN B 1 — B HA R dh I PE ik s, (2
X B B OREIX ST R 7 i T R BB

W Sk Ok 1 AR T

TR T T X A I Bt L 7 AT DU, o vkl ity Xy v Ty 22
WE R JOBZE=IaMEXER I WENTS, WMk M15-20762
8], SESE R 550 PR vt i 2

N TR A I T RIE A 7002 K1 RN AT, 2 ol A 8 A T B Lt
P . M10H8HEILASHMIA, W E 372 B v i Bi i DI se ) 2 B v v
APP, PR JF607 B (10 £ HT) AEE R 50 15, il Al 78 1A I AR R T T ) Ok Y
(7 IS 52 52 A Wy SEAS ) o s 4 s A DR

“EILAE T 9% 3 A e o B SRR Ry, AR 2 ORI A (9 B N IE A
MEEM, "EEPE AT SR LN EERERERILE RN RN, BEEWK
BURZ M RBIEE S, B 1 KMHERCRISL, 3 /5 28 4177 ik %, EL AT s
SARE AR R K — PR E R A — 204

RAEFFARAT B L PR RIT LRI BRI S, (B 53— KR4 I
IRAT-PEIHE L [ R AR K, BRI B A AR R A3 T 4 8] IR PR R KK
SR S A R SRR, RS & T U SCA RS A AR A, HEH ST o L
B HRESR I S 7

S 25 B AR T [T 7

CHSLRARNBORE —HA BN R, AR —sn] RN 1 o
F— R4 UNHEE B Y BN 2 B, R B B E W AR T R AR B B

Givaudan®

Page 9of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

SRR B EER A, (HIH P e b s, A Y v T AT A (A E -
AP TS, " BN IR, — TR R R L, g5 T U MR B A D T
FERR, F EJFTIR A IR “BATTTE B G GO sh DO 5 7RI T, 7
I VEA 2.

X W p LA, An DL — AR IR C e R A AR — K, MRS AEBO0 T BT
X2 2 55 S R — AR DR 6 TTE IR RS, e i aUIRAEEBT G R . 5%
Pl LI R — 226 R 12 A E A S, BERMM R E A D . Wnts irE P %2
FEANfT 2R b E R AAR, AR HATZRA . AddbeEiE, PETSIER, SEAR
HIEF LS A FZ RIS 7K, S 20 2 S SR i

ABYPATIN L SRR R AL AT BT BORE R, AT R RS e R LA
SINHEERE . RN BL 24/ B L SRR E AT G 2 i BORE S TH Tt X
W S, H AR B R AR UG . B BRI R RN BUR TR B
[ EERTHE SR —H?

“Hsrz B R ETOER Ve, B BT HAb R s B S R . BB HO
A e AN BT 7 it L B DA A2 230 9 oK. RV EERIFR I [l B AR
], (HMRIAR, PUR 2 b 2 A AR I B 1 P R gt T 2k . AL AE %I
JRASBETF )R SN, WIHERE B AN W i A AN IR B otk S5 A e . % THURSEA 1Y) L
o AR IAEL, H ATEATIEARAT KIS AT, i@ s T 5 5, R 24
W5 AORAE S 7 "R FEIE S T P AR B B iR, SRR AR A I A 0 T HE
FI9EaU N R 2R B AR 320, RR T BE o e B B it o 10 Al 9 e KR AP o5k
WEANE X B AT B, AR MV R TR AR R A H 7 I S A SR R, AR T
R 51, TSR 2 SR R S IR 7 b

Givaudan®

Page 100f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

A5 H i ERBTR BOVFAIEEK &

U B

WHRR, WO RARAEEBAREEEL RO AERR, KT
—RIIRE. FEEUE . SEhR b, B EIR AR, ARG R ER RN T .,
PASEZEAE B9 T BRI IE SO ORI IS8 527 4 1, AR 2 544 254 | XU
2y, FBIEARMESRZS . DIREME RS IX/SEN T b —R 3. xhik, EIRER. kK
ANEFoR: AT BIOA T, E5 IR SEE RIS R, ISR
TR 25 IR KT 3 M A B 1) B

Wdy: BRI VCRH B DR A8 it THiR

P8 7 fE, T UA] SRS S R TR U & R BB BGEAT A, HE R R AR
Y B E 2 T RN 7 IR Ah L A 44 y“Beautific Oenobiol”, A E Ak 2 8 ik H &% K25 55,
JE T BEHE A R A E 5

AATA] U] SR S 2 T 2 A TF RARMESE 2S5 2 * ik, — Al A-E3oR: HEl
BRIR PORIE % [ T 3 WA A B R AE T 1%, T Th B PEUORMA BREN AR AR5, AR £
FERUL, 2R ARMESR B TR A2 UORHE SR . 23[R H Ax

Pl g N A5, KSR AR ORI T 3200 40 H AT B3R T A2 T, T T 30
0K LA 20%~30% 1 3 5 2 1

Zif: AHCANEIE"H 7 H RAEIE K R

WH R, Horh EE AR TR SRR, THS5EARDNLEESL. T
LN TR RV BRI E ZH S MA L 2 ENgEE, B o
FRHASE; T Py ) 24 [ S 2 B PR A 1 1 P K ORI B 26 L B RS P s =
S TR K w2 OkE: B 25 HEH T RIS Uokt: R R 7 2l T
S RS SR R GOk L

Givaudan®

Page 11of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

WWH VR, CauitRIREZE SEA fRAE U0 T 37 e B 45 Bl 8 B 25 2 =]
TR AL A F] L FEIIRER 25 A 7] AR 25E 2 KW g4k, 35 TR, 2
A3 AR AT R 2GR A SR R, Hore o d2dmmoN s 254t . R i A S I HLAE
[ AR I TR

A ATT R ARMEVORH A AAAE T R BRI R BOR . WA= AF 211 548, 1R
ZHGEIURNT, AHNEIFGE, 1 H 254 R S E B 2 VOB A DUAIE,  1ETH 2%
FNNEI R RI O, W22t AR R U B RE SRS 5 2 ARIIE

A O A] SRR ER PR R L5t

Vs BB — g H Ak

SEERE — RYCRHAE = i A] 1 A AR 23 ] A A [ LA 18I PR5E o RISEANBOR B Rl Bl 2R
W SSEBRIR ORI T 22451, S R B X E AR A HIANE L, 11 SR H A A
i B S AN s o

EH, SMNERR, AT OAURA R RN = A 2 B TP HA T KR R, S
HEIE KRR T LA 1E0E .

WA N AR, b, BERUORNE 55 18 Kl 2 B R A

R IR YORHE 2

=, AT AR A A E R G 2%, KT LR RI6%. T AR AT E S
Z B (uhtar Kent) &ow,  “REERKGANH, WATEHEMIN, E2SHTIEAZ 2
DRIG R TB Gz  REXT AT EE AT ML AL FRATT (Rl 55 ¥ e AN M i o7

AL, N FEAIN IR TSR SR B A R A R e i, BRIR OB 1Y 1 il 2%
st 5 AT U R] AR 2 =) S B 2R ]

AR AT AL IRAE P YR 55 A T e, B R B 55 SOEIE R BRIR UKL BEE
N IR 2B LR (i R R SR AN 588, X BRI DIORH 0 R SRAE AN Wk 55

st b, AU E, BIERERER, BRIt I 246 &%

—MEUERE, BRITEE R (00322, HK) BriE & & NBRIIR Fid & &Ko, EUCRT L
Ko, ZRUCEE Rt DHREMEVCRIAZ i &, SRt K, MEA B

Givaudan®

Page 120f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

S AT AL 9 5 7 St AN R T VT S T MM . R AR 4
iy, R LR R AT AT L] SR LG R 9 M A B, AT 1 R R e R
W R 3, TR R AR ECE, W R AR R,
i HEER A O e B R 8, TG T8 P e SO 85 2 W R OB k), T
T 5 197 5 L BRER O o, DR TT AT S OB IR B ART s =, Sk T 1 T
HOZE40IE J7, T 1) 5 5 T 0 SR 7 SR M, L 00 A B AR 7 A I
KT RN, R B BN T T 1T R 4

P b, A A R ORE R E A R T . AT, A R R
S8 ) 2T 8 S B AR O R T T 1T 5 5 e

SRR, LR AT AR R A R TR B L J% A4 1T KB
TR AT B, W6 R T A R A A LS. AU PR L B2
SRR KR, FERPR K .

KRR 5 Z 5

1] 8 2 A7 R DR SR L S B Ok R R AT 6, SL7E BEA o 2% L
HO T4 AR 1 406 2 7 M 55 H R

SO, T RAT TR R E R P A A BT R . M A AR, T
Il 23 BT, L e TR R T TR AL, A LA R, HETIAC A
R T30 6 A, 1T 1T S5t T s R i

F i, fEsPE I KO R 2SU0Rh, THARPEDORI Y b, < VB Sk
B, BB EIIR. AR, (RS AN BB R ORI R O A
BRI . FE A LB, B P RO LA A6 8 R WOA N, T AT 117 5
N TR o AR SPGB ARS T 18, — ELARAEAE 0 & o A CIBR 057 DA
Ll ARG HEITI, BUZIENA A A B T VOB R RE A L
T AT 5 40— ELAR A4 H SR O A0 237

EARUORL B, AT TR o A BT . AR A LRI AR OBL R
SRUBEFR [E TR, T VAT 55 4 7 0 800 A 22 U HH U3 2 21, TTAS 5 8 LN
(ERAJRLLL, BRI M At 5 ELRA, A1 Rt — B ARR .~ B T 250K
BURIERINL, T IUAT 5 A Al — P AR R A 20 St SR 1 B A

TIAETH RO b, B Ao B BB L b, (EL T 1 55 28 ) 73 A
ST .

Givaudan®

Page 13of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

“HERXFERRROLY, EN S E B A . 7 IR .

AR, ATHAURA R E — MAEMRSRIER A i e . =FiREsR, aTHn]
IR ERFAE N LR IN22. 22360, W A23. M43kt WK%, "] O R EFEIEE
A, HGAE2012 220174 2 [A)E Hh EHR BE 70103670 BRFBEFIMNER R, Tk e
BB, HEEEREYORRE

BEAAR=ZFEEWRE 5% JoRMT LS IR

AP EAUR (KOONYSE) A A =Z MR )G, H9A K (PEP.NYSE) 17H W A A
TR B RN, %A AR — U ZER &R PR SN S — 2
BRSO T K, HE RS, WL T N

HAREoR, HHEIIRSEN =R NRISG ZFAM, 302 IR LT B 1
o S —ZLIUE 124, 3{43E 0, W E—ERBI119. M€K T 4%, 28
M58 2, BN N 164. 6423570, H b —H4EFIREI168. 3123570 P 72. 2%, 26
=ZFEENH166. 51030, B E—ERIARD5%, %2R R E A F R
5%,

— AR FHEAURIA RN EREH 2 CGE—& HiR) idE RVik R, Lk
EHHEA RSN D0 %, FEMHLEEETG. EX TR —17, BRi#EELT
A T [ 2o TR T SR AN B R SR T I RS

T8, FERT LR A 5 = E R ] O el SR S R, 5 =] a4k
TEAFRMA R R F LI T 2%, o AR HUT B4 (Muhtar Kent) [FFEAR
G R A 2859 v [ 28 BT

R ) B AT TS AR B RN, H RS RBRER OB R B, AR EA
HAER. —R&H0E RZWNIBIRTNG . A0 A FESE FkEE ), X — S8 yH 2% S
T3 ZREFE R SR E I E R, §FA IR WA REF R A
IR AME RS = b, AR — AR A, BIET LRI w2k, RoR &
AR E BB ORI 2, I T SRR ORI 55 4

tbAh, IEH DU RE S F A RS RS, S, RS T

T 5 5 0] SR B 8 RS B s o ARAE RSN 25, T S L AE [ 1) RV
Givaudan®

Page 14of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

REJORER Y 55 A 4 0 H Lk 4 RRTE AR 4 O PR A ], I e st SRAS RT3 1t 42
SUIIR a o LEZRIATN, 1 Fn] ks T LA BRI A i K R 2RI, #E— D3 i 2.

Givaudan®

Page 150f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

RN ARG BB RE A PHE NS im0

K. M HR

IEEF RO PHH LT, RREL1AEI) SR ] U F AR Z 0 BOA FE A fe o N IR B
PPN

WEH, bl oS X #him o5 R AR R b AT CR AR ") 22 B3 [ SR AR
[ AT EAR, R EHB R AU AR, e ARIEE CAE8 A28 HAE L FI v, #
WRE H PP bR IR R A, R HARBVF AT, AR 58 = NAE H ke a5 2 i B G
“ORAET BRI R R B AR A

A, FEREURARAT CPREBRE) RERmREER2Z G Wa
FIAR) SRUTIFEIRR: “foe i e A 9 MU SR KA P i Pl (0 2R A i by I 24k, (EOF AR R
MR AR AR . X T AR R W R L.

XUITAE B e A O A8, RIARZ PRGN (RIARIE) T H
TSR RN, AR AR 22 TSRS AR, (AR S ) B 0y TEVA PR B I

PR i 5

8/328H, i NRIEBEXT i R VR P il i A B i A BR A R (R AR Bl A 7))
“RTEA PP IRBCRE L& Rk B, ARYER R M RN RIER(2007) % mik R
=RPHALS REFFIRE — I, BISHIAR . T 32 CRA) B Sl A R~ 7
{1 > A R SR IR R G A IR A A (RIFF R 4B FIRUNAT N

RHEA, A A FRIER R R ] O AR BUE )T, RIIE SR o 2 =
Bt o memilel g, A B w] R A R R AR 2 B R 1073 TC.

AN, g B R A S IR AN S oK T XUT I FIRERR, U TR
A e R EE I, BRI 14 B mRNGY SO ST BIME X A i R sk A P RN A4 T
Al REA AR R BT Y.
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XAEME SR BRI B B AR AR, TR AR B8 — I 1) R4 m e xd 2
TR H P R KN A4 T s R AT AR E

HHAM, TENMEEN, £AP BRI, R R R AR A
SR O AR BN N IS SR Sl A . i SR SR Ak SR 2 5 BLUVE THE B A SR A ]
PR TRURE R BRI o HR T R A (A

IS TR EE T A BRI, R B URAIRUL, B B A I R S A
MR AT IE S, EIFARERE R RE AR .

IRAEBE— DR, fmBE AR PR R . T AR AR A DU AR R S
R R B e B\ N A R SR AR S AR S, ELAE AR AT R4 T bR A A PR

“HE, WADFEA S EI RN RAGEIRRI5 A B 2 g
MR AR EAE, ANEETEATH ™ b, AR SE A S i 0 Al R SERR, IR
fERIEAE R B EAR, RPWEE", FlRESE DR TRE T

AR R S I

B R eSO I 25T 5 B SR A FRAR PR, T e s SO0 R E ] 21 19984

LRI RF S LA R w], R RARE S A T A R T T 2 1 Pl R SR R A IR R AR
B, AR SR A U BT A T o e DR PR N dh 2K FUS HEAR 1 HERIAL?

R E FK R IFRR B AERURAEAER IS, R A RR S5 T W
A — EPTREE AR, AR BGENT AR5, i Py 3t A A
B LS JR .

F PR B BORRIEIT, I ZR A7 TH 218 AN S A b ) 75 R TR ) 19K 2 4 7 K
YT N SRR R R . IR WU R AR 43 A 2 T 3

CXAEME SRR HIT I A RRE, DER T HIEILT, 2020 mEBRE
AUt e, ERERE T L MAHE AN T, WRA IR A = RAH.
R EAR

JRAL T 1950 AR RN T N ST,  19944F ) AR5E. Fil R ] PHE
JURIIX BB AN AL B, A ROk A B R bR AR A R S EAM T S . 4
Ay TR IR EUE R A O, A HARKA TR T AP IS

N 2 4 5 T S HF AN, e e IR AN T SR AR H DR AR (P — R AT N2 A 2R
e, FHERAENHR N T

“FIARE T M BE R e i s, ZERAF B RA LT R ER
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Hi, 5 ELAE BARIRIN o BUAE B e RO ) R AN T IR SR AR AR IR iR, B4R 3R
M EH LI K Bio "IrER .

FmRJE: BERBWEE U TZF /s

A WAR8H 20 HARIEFR, Ik Ia 4R A BR A w3 B 52 5 55 3 [E -5 DF 2 7] i
THEEWS. ERSEREFKIASERKESH 20 H Xt i ELiEHiRidE 2R,
ZARE A B, RS H AT A BOE 2055 1 R A .

BAIRIERR, EEBADFTAF (United Biscuits) FIFLASERAUE A N E L@
5141 (Blackstone) F1vZ: S 22 W] PAIC 406 A DF TR 19 &0k 2% 43 X KP Snacks
R, U7 WA 1) B A5 Y CLA ) LS MR WA TE N I 6 S TE IS 5  HY
T KB4 T U S . 2T RS R G2 52405885 . Hoe A = m U #
EAEFIRIR. RRE 5L L PermiraZEfASE AL A 7 .

SRIRIGERIRN, MGG B TR Ozl S = ), A EE N A, Bl
YRR S NAR

HIEATFGRL, Em e S S E e T DOREAET T — i, DAEAEIREIR . &
dn BRI B U AT B AT K TAE SR . TUH 55— W B i ma e 2wl E BT
ML — NS S B AT ST, WT AT BOHERCR T ahia e, AR5 4 X 20134- 75 Tk
TVORZFRE BT L. CHAEMERD

WREEF B R

BEE AR EERAIER, DOV H GHE— R3S R, BURE Al Sk — A4 &
v

o, REAGREEE, BT s s, g R, B iE
5o
AR Al PO SN R A o AR PE RS 9 H B B S ORAGIE H A E AR 151 10

2

ZPN

=
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12, RNV X R K B B RIS E T, TR BA O, R e
W B TUNE R, DU AECTAZ T 3 R R B AT Mk A5 R

Bk 2L 5

PR, BT TES HERE, L afl, ] EfE20 5 L L
HEHUA5000/7 7 LA BRI dh A DU 15K, KONV RS A B B K2
ER

SRITHERS AL T A4 . TG H DA SR AT ik, AR 204 By e AU
BB AP YERR . K2 B SR AR ML R 5 RO R U LS, LAY s DORHR &
ZE B R R — S 10 [RIRE A e ) M BT S 35

BIRRABKEGEAE G T ZMOU I E AR R S PRI 2 A S, — ELAERE H DHAT LT
), ERGBFEFEERIEL FRER. RIERMEFRIATROI, BEENMIEET
ZEIRINER, A ok Bl DRI T N T PR A AR A 3 Al A e e — MR R L, i v [ fr
a3 AR Sk AR AR B 1 ST R K T S E S

TER KN BE ) DR ZRIZ M (R, RACKGAE G B I 5T H Pk 55 i 2
fiti b, R EOE R R R MUK, "RATRN CGR—WaHIR) Fox, KRR A
TR A RS T S B AR T AR

RATRAG S, AR G i A 200 5 HITH RN 1, 8 DL BE R 9l g £ 7™ il
157cit 5, BRI E N AIE3000 5 e /i Ay, A HITE [ 0. EEBA TR
G SEFESY, AAER M ZERE, LR RA BRI — R R o, AR
i

B BRI AL A THIAE AR R L0MC BB, K A7 SACHI 0T F AR LS ke 14 3 £ £
I Ve, A 32002/, 30 H RSB, SRR A T e g R a2k
BERE IS « SRR I P K i di S DU RS i R BIE A wh 2R 24008 I T 2 B i 3005 1
JiE EYE R e R AR B A s, MANERS AR A BOR BT RN @
3f¢.

Hh Bt 5 AT i

Fisg b, i HAnE T R R BTIE T B & AT 7T 5 E T
Fiih, FRRERIAE R, B 5 HE OCE R B dh AT AR B SR SR 5200012, T
EIr P T, X e i d 800012 .

RACHIEE R BARNIAE ZhdE gk, (Eoy Ot 7 EZ M. RATIRAA
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WEHIRANBAR, TEEE, O LSS, “H AT H AR AT E &7 AR
AT SR T OREA B, (BN B A v ik = A 52 g 1 Al

RAGHRE S, F L) A BUR T SRS i T T I e rp g gt s igia, Hsiig —
BE IR AR AL 1 138 77 3o ERTAE 11 PN Ty, 278 sk i35 s 2 . i, 2000
N T RE A TUR, SR VT AE B XIATWOL 12600~ J7 KL T, K IH A AR
AR AR, TR R AR, e R B R AR AR E I IRIIE . TEVIIR R G ST,
Hde i B R, BERERS IRAREOA,  SRECRIIE VY AR b 5T

RS b e Bt D5 i g AR — 5P )1, SEAFRIRRIEY . O AN L 2R
WOWORI It /4 5% %3000 /5 76, AWOWOIBE I 3005 fF FIi5 2t h & 4. 1.
1k, RARBEEAT M,

=R |

“57-11. AR ERELIRERE Y R @ E A T 17 R FE R, KA
HEE PR RISE e " RATRFRR, KSR =M INFE, mruE . M
FER . IR SR s b IR i R, BRI B, Bk, W, i
it ) ot B PG 4 2400 2 Fh B i, BLFRITT I AABERL . P BRI oK.

11155 BAT 1 B Ath o AR TE AR ], RO AR MERRHEAL, BT DA AR M KRS K
SRR 0, BAHIIECAEG2002 K1, HEEARIEN ) M, bi1HEE
TR SR TR, AR AR ) B H A A T

IR RATRIANE, RSP R =M EEN &P, —MRKEBSED ST
R DXTF B RAC B R A RIS, — PR AR S KBS S2d R 7 45 B AT T R B Ak 5
B, A —MIKEEL0007 BL R A X 138 (5 ROl T2 G5 S e i, gt 5
M.

TERF K 120°F 77 K~150F oK Bk, AR SR ECHT I 5 S 1At 78 e s e 2E
P, FECR IS KIS, EEMHAINT, HRE R Lz, AT P E .

RS A b, B 7T BEIEMINER, RATKEIFAHRS7-11. 2%, 4%
R SRR Y s AT SR A, O AR T B )

Givaudan®

Page 200f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

BEEREF YA /K WL RS T

BV RS, CEFWTLER M CRE (FOODEX CHINA) kX H [E K
Wil “TATHE FA TR A G0 ] DT I AL EL s i i i — k. "B EA RS Y o7
N ELFL X R WL KR G V58 AR 2 2 Wk 22 vh (B T 3 1 58—

BEBRR Y, SR E KR S R UL R AR, BERTE, M2
HAOJVFEMEIT . BIEH RS UHA QIR NSRS B & AL E T ),
MAA B AIRICE A P2 R, Ba — Bl R, KRG mERR
B ESGSHL A GMPIAIE. 1S220000\IE & H1 [ P A IE% .

11H, RWHLHimIAH A SR, BESREE, FYIRITs a R sk
RER%. fEAARDL, WiTLiH R T, 60%MHFE B e AH WX, Hik4 &
AEEX L RN X Ptk X B, AXER W, WriL3L s s K il i B
K, B —Fe MR RS R A R T e, S22 BRI SEBISR AU B SL R O B B aka),
IR FFUE T 3 5L

BVEHREEY), EAISEEEL, WEIERINLS, S5H . RIS
ST 0, RO T ST IS T N BT A SR
EhE NS, IS TGS . AT A R T .
ITEIX 4 2 FUH i ESRAR B WL T 3 T — M 322 Sinishi & b e R oA AL
igte. T, WiLEE s UCREME RN 1T B8 E & Y37 L L] i i b 1o
EUNGS

WL E Br & i ok (FOODEX CHINAD #7E11H 22 H-24 H7E#TVL 57 [H b i b
HoLh TR . VE UL ME——NEm & dh R 2, WL E bR shUORH A 3 5051 gkt 1
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FUHI S BORET . AT AL . AT BB A RS PN RS, ER
BB T HNIE S RGN REY, R AR H 1 FPUE A AR, K
117 AL S 51— A BRBC O AR DIt AT . GIEA RSP EREREREL T,
AT Z DRAN i BT, S8 G 3T ESR, 7

“EAT— BRI ZE G B, W2 GRIERAT A R AL E . "HEE R4
Pyt st NELEUL, A A LA BT E b & dh OB R HEA R BT, A SR 20
AN YHE S 2R, KRB SR SUEM S,

PR LR K O R 5 R B R A A A

A=RAEF RS, Bl SR, “Fea” Syuaisa
HE N T, JE L) S PG G R BN R, 2012 4F 1-7 H, REFL
W kRN 77,70 JiNE, [FIERHEK 23.34%; 7 A, FREFLH] S HELD RSN 10. 89 i,
A b K 46. 28%.

0T i LV Bkt v o <Ll Sk OB IR, DT SR I B U SR T R
“IE N S TR TR BOE HERFE, BRIMERRAS . 7 B JLEAE
AR R VRl ” R SR R E mim AL s i T 5, 3 D] AR IR 2 A
ENLHE . TR, “TEYTRY 7 SERSURIKAT, PIIREERN 3-4 IR, RERIKIN IR BN
10%-15%, TKWEZI CPL HY 4 /% . BEAh, kAR “ar TR BRI L] sk A s i
Joi ] AR

PR R B E i T

b £ R DU A R, RN L At DA K% i 7L ) 0 ¥ 2 KB e [
I, FEREFREIEAN S LR “HEeT47 , AN “BIENY” BIHE R
“PEFLan” & B REFLE ST RSk, U=RENF R D, WIFRH
Frhh, BYOREHEE, BEBTRS TS, DA EML NHERENITR, w51,
ST A L L A e T 3

SER KL SO0 A, B 7h 22 e R SR AR it R I & R B T 3 0 L7
dh, JFIERRE T RMAE N EAEIEE, BN 220 St T B LS TS . 2t LR R,
22y L T s Ay I L ) ot AT R 0 i R —
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B Ron, 1-7 H, BEFLSEE R 2L TR KIS R B iE i Ty
2o RFFIRIEIG K . N A A, BEHE D FLA] b 2 R K 77 sk . iR
FRMGE, 2012 4 1-7 H, FEZKHGE S 3L dhodt 0 &6k 77. 07 73, [F Eg Koy
25. 09%, PRIFERIEIG A 7K1 oy Rk 1572 [R] 33 B 2L A o 2E 10 B e ) 5 BRI 99%.

WG 2R B ORRE R, EVRE L far 22 AR [ AR R G . iR R B Mt
th, 2012 5 1-7 7, I BB b =2k 1 2L i A o [ S93 3 Rt 11 L] it 3k VB
48. 58%. FE BVEE . i 22 AN SE O FLR] dhoE I P, B R RE R H Sk

LWkt DB WS, ARk, AR e AR . = SRR T LA e 2R
JLIEAT IR — KR, kAR e i) 70 /K I o kAR = Ra g SF e, B 22 )0
Pk AT Mk ESRHRTE — I AN 52 BB GY, A1 Bt e AE ALV TE 40 ] Py 228 ) Lok 1 e i T
Yy, HEREMB Hia, OB IHEE TR M RIERA, AR = AR
i, e s BT, 2011 7 A% 2012 4 7 A, FREZ LY 0 8RR
0.7 J3miiAlFAim; w8 A oy ik O & BB S, 4 At D&y 0. 95 5, [R] b
KoL 76%. 05 B IR Bor, FRIERE O LY 1T i &R AE 10000 35 70/ L
E. 201246 A, FEEEOE) LY 2 A H AR 12000 SEoo/m; 7 A4, i
&% IR Pl (EHIRERRFAE 11386 S0/ M) i I

ks 55 oA ) ROV PV B BEAE R Ay PR LA

SRR S LIRS R I RE 0, 3T LA H BRI 25 R B 22 A [ 5K 0 2F 0 0 i R 4t 2
BE, JFSUR IR Y. 2012 55 7 FT, OBrPU AR A IR R 33 A BUR B AR, H
Wk A5 FL S T LT R R “SBEK” o AHEE 6 ARJE — Ik eEknsE, 7 A4, 1EXR
SRAERFLE T 5 PN A 2 A 2 BT 3042 360/, FREE] 2787 0/l PR
(14 BRIt AN 2760 SE70/ME Rk T 4. 1%, Bila gk A 2599 3576/ 2% 9. 8%,

AT B L BRI ER, ol T IRIENE 9 O i Rl R
P, Fhor “80 Jm” HiAk “UEdR” , (EREED “HERLAT BBl AWiER
L. B CHEFL T AT UERN, RRRTKOIEE DY 10%-15%, A2 RRREE
ol 20 yo. HAr, REWS L “E9k 7 MEEHh2EOW =1t &, WMo “F
57

B L “HEFL 7 e RN G, T s TN B S, ERR
Z K, @RGP IR K2 AE 10 Woo ey, Fra ARMANEN 100 7. B “F
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k" B BN LA E S S 3 5. EWNA T PR BRI E,
RIGYH A K, AR T R IR

VEIRAT R 43 AT 0T SR B P, AT ) S Vg S M AR A ORIE £ ot 2% 22 4
5] PV B BRI %

WA “25 TEE” B OASIG, S “ma T, HSsER]” , % H IR
HA R SRR S B RR, 2012 4F 1-7 1, FREGEL 400 Wik i 70 ] i ghs
M, —SemZ ) PR R R EE4” o 8 A 1T H, ERMEALSR A
B — B G RE R, PR R eI = 17 [ LI 77 K
RO A2 R B2 bR LA 2 IR AR A AR 2012 FELICK, FEYR L& 2k BB .

HER B2 MR, FE 0L “H AR AEiE.
2012 4F 2-7 H E K & i E 2 A BRI G, XEE R 5 AT 16 AN FE L
A 1-3 Bk AT oA, 45 A A, A3 100%. A 1 f AR R
Koo, MRESE. MR, el R FAERM=0E,

-\

FL ROV E U 5 S BV L o R3S 5 L

WOFHMILE A S A [EREFE (00151, HK) WHREIL, H bR4Eglmiyops
W 7.96 123€70, HR GRS GERT ¥, WMEKT 3.4 MNESR, SEBEERT
52. 1%, THAZ K RE HUEIR 18. 1%, T 3. 7 ME T Ao

RIS FE AR IE SR 1) — 0 & wh TR PR, HERELE USRS T 47 77 T OB 52 2 A
R, 5 40. 6% TT A, 1524 AR 730 o5 31 37, 8% 12. 3%, Fb A #r iR 5%
A (R HATERNED i#H RoR, HEREZ B DAE KRGS 5 T KB Sk, — AT 240
MR, ZATESRHN M A% M, &7 EERRIMR RIS

H P B ) B AT OIS O3 IR e R R, HEREAR R FL AL A Rl R AN BAL, T
DR FFE £ i A P2 LA R JEORE ORI 3, 5 AL A F SE i DA AR 3, R
TEA AR JR A

HE s, B2 6 HIR, T EIEE N E I 15. 28 12370, FHEK 19. 4%; [FH,
FLBAIE AR 7300 BBk T 34. 2% 38. 2%,
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H P P B AT TS S MR R ) (R 5T D) 0 R, HEREFL S E AN
JERA AN, — I HIHERE PR SR AL N AT 77 b, 22 53 A (2 1 b L sk A A€ R T 3t
fr, Fi—Jim, FHE) LB IR, AR L TILEMMRE R, A
283 SRAT R o

“HEREFR P b€ ALBONAGHE, ELaAT R LY. JFH,  REREAEE B 5 T A
R4f,  enfsal s s RS ST EE T, 7 Rl

A HTRR, DK RS A RERE 1L AR 320 e [m) 2L U 1D, 5 57 vt 7 i (4 FEE R - 2
FE—EIRTT T C 2 TR, R IEAERIAR ) — = 2RI 3 g o HERE 225 5 7L
ALK

CENIE . BHHEARSB A AT A B A RIS . 7 A RS, HERE
I Ui, A S o IR 2P 05 DUJR B R R S22 000 7 it Jod A B I A A%
Dyt B L wh R AU L, T B R SR A AT S E A AL, REREAR Y
POZAGAE G A =R, DUBTHUME: 5376, HERE &S AE = 2L i SR LRI N E, 5
FAFL 2 =SS S AR AL

WWH VR, DHET bR R WA AL 4-5 Jo, BEA ERHESEF XTI
A EAERIIX, HEREARY O eI iam = iiEE. AR A 3 KT
X, RAMARIEH AR A2 7 RERTR,

RN, Reefos, WERJLE T ETFARET @, JF It B 7 o (.
— 7L, B LE R TR TR B .

3. 8 AZ T A BRI 7= iy 22 R FL VA SR WL 4 A~ 913 30

FAET A, R2IRFHE N %0 EFT 77 5 R ESEAOK A G IT 4R & b Bl 51T,
AL &, 2 RFAREERFE KA YYE TRl B AR A g 2 A & &1 253
B, AR 122 1%, PO E TR, MAE AL 7340 J3IC, [FIELEUE 64. 9%,

10 H 8 H, I8 2 A R N FVB A IR 2 7] (iR 2 Rk (002329) 7, 002329,
S7) —% “WSLARATRIABEIV = 0 7 1A 35 51URAMN 2 s I R e .

B RFDAEIR, A7 LA mfES 2 AT 3. 8 2 ur gt B A N
BB AR BURAT R BRI 7= ity 1% 880 A F] 2011 FFFEL H TR B 48. 04%.

Givaudan®

Page 250f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

2012 4F AR IR BN, 2RIV ENRNE 1613. 67 /378, He B[R T 44. 88 %:
GETE S PN T EIFAUN-2712 Jiot, BEERID 972, 49%.

PPN FLE P K TR AR VT A, Al P B 4 3 8 e T R A
FEamATE ] B AR, (A RFAMIE S ISR B G TE R EAH Z4h e i sh % 4
R T B ARAT IV S, AT DM T S B L A= A AE TP LA X 4 sy,
Tk B4R AN BB IE I AT H

(M22) Waerr, 2RANTASET H 4 Hr) wACE SR AT 7 1 3k 247 5
THIB R S PERREEE 11270,9 H 21 H AR S E S AT A R A = P %
A DXMT FRIE BN B PRI 1 20T, SRIMTEIRTS 2 (Loofiak)s, RRFLEAMHT
WAREZHE S, WEFRKEFEENS, HHTHREHEY, £ 8 AT AR £
AR, BAZOAZ.

S —REH T R AN, B IR A5 — B 52 IR T 8 2 S L4 i K
TR R W B R COKEEY” XA, BT AR AT TR I
B P — R B IR R o N o ) R 4 B, ARSI, VS A R R
BE AT AEIE —— AR H, Sebr LRAEH BTSSR B s .

AL HLE 10 H 9 H 2 IR 2 KA E R 2 TR EENL, HBIEHA TN
T

“Jefx” Wk,

“FAE, BRAMNAREY BIHAELZ, KR EE LENIL TS, ERA
TRMRI 2, FOKAEG = Je R TE 8 77 80y Rl B SR LR, 15 ™= & X
LT R A R A, ER A R QL BRI S B AT AT . T AR

FAE TR, RIRFDWHE 0 EFT 77 S BER R R K A W IF a6 5 bl Bl 5 Ak
Yy, tEEAR] i, BIRFAREE R SRR KA Wy IR 0l B A 4R 3R A TR
253 %, BAERE 122 1%, HEE 11,

A AR BE R AR IR K 2 W2k 28 v [ R B R B 2 7 B R B R T O AT A
W, IR R P R B B o T B AR A, e SO R B A LT e A — R, T
A I o A B @ A 00 2 %5, SHEAAT S KRR .

2011 48 A 12 H, BERILVERTM EEHBARKIATE, s hRIEHE,
I 5 450 7 B R T S M B
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“ONFEFRATIHE R AN LS, TR R R AR A, HREA U
AR WHES, A RSN A& A T, 7 2 IRFLERMA i 2 )5
EPASIES S AE e

201247 H 23 H, fE) M LR R—xdkt, 2RIV BB, HE R
MZHEIL) . BT 2802 70l R A R AR P21 52 IRl UM R I8 7L A 2 I B A o
W, BRkEbr o SR aYAR R, R R T e oI RIEYS, faH AR,

HH P i) £ S AT ORI G e T ARG R, B IRFLL H AT Sl R E =
AN H—, BERAERAKA BN R E AR, THEREOMARIRE: K=, BT
AR & S, T R E O TR, EESSUNERE TR, LR RS
Bk, AMEAE PR SE N, A AR INO H=, AEERMEA . RIS
akmidg, 2RI RIS E KEE.

ETHWN N, HAr, B e, S Rl R o) BT 7E FA & R e A
%o 5 IRFNVRAE R TR, #EE 54 6 H K, FLanBFIZ N 34. 84%, [F]LL TP 5. 55%;
T8 85 2 I ik 7340 Ji e, [RIELIEOE 64. 9%.

2 AE 9 AR Ron, B s A m, JRRBITE T A R e S i b 1n) v
it PhCHR R, TR RN, EREN AR SR A B AR, — B
AN RO, KR ST A

PCH A TR, Bl RFDLLE B i & R R TR0 KR S s,
T30 A 3 A DX PR 4 T 45 1R S A 4R R RN

% JUALF B

VPR T B R, 2 IRFDIF IR & HAh gt AT 2 o8t 9 A
14 0, SRAMXINEARFR, A TS P8 EARR A AR @ B0 H . T H B4
RIWAANRT 24270, @R 5 4. HImEs AR 2000 6, £ TR
Bedh, M HUERK . ARSI R LR E R AR

MEERAT 1 7, BRI & SH @R P28 8 T =S 1EML
HEZE AR . BRI AT TR A Brie M A 4B & FAUR T 5 R,
HSLENGAE 3-5 4F KT AR I H i T B R I A AU R G

Sk, Fl T e R, AT E 2 e — B A P O, AR
R EERN, BRG], RBHE A AR K& 5 4 i HoAh 4
B, X RS IEMAT A
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E TN, WAERZER T & ERERE SR, 6 F E R R EOR
AR AT REFZ M HT Mk I HN

AR, A 2 IR F R N L AE BRI, AR IR S AN RE R 2 ook,
A2 L S ORI, RO 3E r 2EA2F, IRI/ERby Talh 4cds Bl aT LA
BRI AA, R ZIE AT B, DI Bt /& SRAIIR R D

“UTE BT EALT PE AL B S VR 2 L R AR N i, 2 IR RE R BAE
JRA LA RN, RIS AT DA e (0 B A 0 A B B i, SR Bk, I
g 7 R ALK,

P, HArE RILY OO 2 /] P H AR AT IR m) Ax i S SoB AL v
IPALIRAL T PER A T RS R AR e E A S A LSS

It

GESISE FRIREIE “ 1’7 FETRBEANL

TERG IS E IR IS “ZR IR 2 Ak, 2440 B A TR ORI I S SE 1R AR B O
LRI ZE CEFRME” o NI EIIE I EVI R RKIL, XA CE IR RN
TEVLIRAER 4 XTI A I X, (HIr 8k i, BIS7EE Wl T iS22 “4F
B, s, HE SR ERER S ATERTN . AT, BTN T RGBT —
i€ “EFRML” AT THIEER.

G Py ey £ 41 1) HH BT X 0 28 A R ORI B, ARV IS R & A IR A A Sk i A 1R
BOMIANIE 2585, SRR IS T2 18 3K B M AT B ER T THRIEXS kAT 7= [ &4k, #iE
FIIEE T

MRPEH R H RN R, TN ESIEILE EV TR TS X2 X e EE
Ao, HorbQdE 3 ZIWEFET . 2 FIMLPEEGHTT . 2 FiF X2, 1 KGR L&
JA TR T EMR T -

WHEVTTRI, BRILERGHETTAN, HRIRUTE IS —35K “EHRIRE” Ma
Wkl . 1% “CEFRRE” AMUAESNY B HEERG G E FRRE AL, A% i 5 XU
BN R AN A T IREN LR DT, ZEOH RE IR A O E TR IR .
A OTE PRE AR, 27 SRS S IR AN A S g s S G “ e s
FbRAR IR VEMRESRN BT . PRI EIROR .

Givaudan®

Page 28of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

K CEIRRER” MG WYYCRE, LI RE LI B RO TR IS R A A . 2 IR,
MG B AT M 5 o T i DX 20 38 5 A ko v I W 8 0 A T AR
“HFERIR T AT ONEOBUR . M. CIXRP CEIRIRE . HSE B CETRNE B WY
TR, R ITHAER, SEhR Bl R ARG R IS . KRR AR S AT
PO AL, T 9 T SRR ME 72T o 10 =47 2% F AT A R e, AR 20T
YWH, ki 7. 7

CHNBATREE N ESSL,  CETRIE BT RE A VORI E R, hE
BN 22 m B B AU AR AR e e TR IR e 1, R Lok BRATTAER BT ik
e BRI, ISR SR UG R 1) i PR UR AR AR KA. 7 s i

B H

AR FRE U 212 1256 65 12

WEH MGra]), FHAIBHy (600887, SH, AR “4HA” ) 1B FLY (600597, SH, FAR “Of
17 ) IR FLARSE G RAT T 2R SR 25 FI AR 2 it BB AE L SR . 2012 4R _E 24,
RISEIUENVIN 211, 81 1476, SEBLERIEA 7. 62 1470, el sl g
64. 61 127C; SEBLEFE S 9667. 6 J1TC.

TER 2012 AR B 2 h R B AR HIE FR ALl i, BRIty b~ 48 B E A T
JEMIk s, N CBRIER BIEWAE” 1L S WEsh ] BRI 1) R
BRE” WHEIES), BREREER. 727 ENEEGCECRE, PRI « B
EHIRAND.

TEW S, AR AW s A G Y5 S AR R BRI . 2012 4, FPFIFE W55 i (1945
AL 124275, 2007-2011 4F, HPFILE G B @ WA N2 74 127G

T NN, BEE N RAVEKPI H 258w, Rl i R IF R RS 2 R A T 3,
RRFAIEAMRKIIR 0] BELE IR R GRS, izl
Ferbrmnsmdt, BLK = e R e — B Ak, BRI SR KB RIRE B DRI, RRK R
CIF:

Givaudan®

Page 29of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

ERAM: RRAE [ H AR

TEEBEGNT, 2012000 2 RAME R SRR, B ER N KE . b T
IR R, e & AT A A TR Z AN, R IR FLR A TR A R K
AR S, BRI B T SR AT s (R RIAS ORI 3. 842 4% B RIS
IR RAMETT A3 AR B % 4, A oReh ™ s B A & S A . i . “ 9 5 IKAL
W20124F EAEFEFER RIR, FLl A B S IENV AL 2. 24278, 3. 84ZTeiti s mlEN.
A, XTI A A AKRIVE B ARMER, HFASEAFBARSEERNEER
57

ST RTEHLIRE, EIRFMRIC T IE R, PR I [F]B4 = 250k 0 78E
R AOSS b, Gnager S A0 FLR S A AR, TFRMSEE S . I
P2 E NS T ) 2 B B FIRE BE M BHAS AR AR BATH R B AR i, b an )2
WERGITEG . SIS SRR, Mig2ial, “EZFEI0FH, AT CEHh
RS RS, FTA S, M LAGERE 2, WA AS, EYRAELE R, H
AIE IR T LY, HIEFE—SFE—D. 7

BrE gl s, 2RANMNETFHFEZEAEETTM . 201294), A6 S5Fem it
DHBBZAEEN, BRI, 2RIV TUH RN, e mainss
BRI SRR IR AE3-54F A BT AU H ) P R R K A U R 4
FZENN, ZEFKBEGR, RRAERER R EERER, 2RAM R S5
NV 55 AT L A, R ) 4 R DA A R 48 AR

201249 14H, SRR ATH IR A, FRAFLSE) 78 H AR 47 kil
Fh e, B SRR N2 e AR T, @R, B R AR T2000
Jiot, FEH IR, St s, RS R LB RN, B AE
AT 5 K R B T R IR A el G R ROR T H BT TR R
MERIBLSE . EFEENRET RN Aok 2RI RS B 2R 2 PiA L, & FER
B0 PAIE B .

Givaudan®

Page 30of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

2015 5 @ H FE{ERHX 100012 R SR5-104F 2 BRis il 11

el AEI

H P A SRR AR S S A R RS S R AR A
K S T R R T 2011F9 H S HAE AL iR E A . X E &
i e R 204 5 I — IR BB S ATHE . W8] T B R RS TER. AR SBURT
ISR W2 TR AR KRR TS S 0, S H LS. 1A, A
Rl SRR A . R SO A A I TR NS W T 5 i — 1
TR

7 £ it L T R R AR B, L1924 REII 7 {8 1T e Rz [ - T A
&, DT S AR REE AT AT B PO R B . E20114F, P E DA E
HE 27001270, A B A i T A B A RFE RS . AR 2, [ A 2
T LA 558 LA SE A K T ] g AR v [ 5 (68 B P 20 R AR IR R R, 3 #T T v
151 77 58 £ it P M A R AL S BT, R T o L 6 7 M AR SR T T I 1 B
i B H BOER AT RS R, R ETE SRR RS T AN
ARG, A E DT R R R AL TR s . [FIRE, O RIRAT LB R
Bl S ARFVERIE T, £ BTE T LA R SUR A i — S AT G TRy = R
FREES), %2011-20124E & )7 RVER“H 711" S wE R “CRERIE “—
WA CRRE CHATTR OSSO EW. ST UREERRR, A3 T RS
T P R —BUTF P

SEEEZE. PERTIERAE B ESK, PEERRIERARES LB I HKRE
ERE PR BOT RS AR H B 568 & bl i R R RIE D 2 o [ A kR FE (Y
i, W2 EEAR P ACE AR A WAE. H19924E Bk, A E )75 8 & fh eI
GEARAFICHR R, FF AT TR ORI AT oy AREE, 7RI 2204 BLSHL T KX,

Givaudan®

Page 31of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

FNFLEN A R R E E & B R ) A I B T
JRIRAAG A RATML I E2D RIS (8 1 kA . MR E SR,
DA b M Y52 20 [ At i LV Bl A3 T AN W e AR N v [ A 2 AN T E S
KGR o it [R] I R AR UK 2 vl A2 AT S RO 801 e, [0 B K8 2% v [ 5 (5
AL AR R R TIRE s PR ZR AR A [ 75 A5 B it 7ol DA R o AR B i M R A R
2, RAEZEE

gl A EIF15%” B A4

Kl IR

T B IE HRAT ) EARERAT IR S i )RR, iy ATt &
AR H B 5815%. BERT, JRRRiE, SHeBUBCR BT, EEREREE
A AT PR A B MR MREE TR UG H AT BRI — 2R b, Bh—2RIR e, £
F L F160% A A fRUER R .

BRI T B EEL P, RO AT A At /b, B [l % A
R 2 e AT, a4 E0 s RUEAF 3 T A 5848 BRI EEFI60% 4 1] fRE & F),
W EA VML BRIR A R]60%? X HAERE20124F i [ 7 S 38R H 25 T

PA L 9, AR A A G A L) B IR 1) 15%, T /E20064F 2 Fif, X — L E
HB%—10%, XA RB RN ATREASZ G T oo RIS — IR A AL s, Hatfa
W&, AT AT RGNz AR . bR 2 S RGN e S KR, LU
PO AKERITIC M SR, —BiE T JLESERF0IC, A REAEER.

WER—Wi S )L RI9070, BEARE? AT . 1M m AR i AR BRI
MR . B RIETE, B S MR B IR, CEGESI T ik &1k
(R AEAF SEL

T FR R SR R AE R AT, Il T A 2R OV AR A, — B FH B, TR
WK, W 2462

Givaudan®

Page 32of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

B EE: MTHERESFEI “WERE R 52

K —IHZ HR

WA LR — SRR BRI A . #8 B4E (002695.5Z) TOHS5H &
Bt /B, T R A —

EEN LT RE FR, 18 FRATE TRt J LR B B 1Bk, B P A0 gt s 3
POER T, BIOHIRLIE, AN AG AT

BEI10]12H, & LIEIRIL24.7370, BUKATH NEk17.57%, ZhaST#%37.8f%.

e ) ot T I A AR

AR N 1 PR Ml P A 7= T, A8 B v 3 ok PR ) B R A S A A
HRARMIIT R B,

TSRS BT I £ RNy, 6 o PRI ot e T PRV 2 4, g PR A T 2R R A R
e il PN R STy ML X N S o S e 4 e R E Y SE

B, fEANSEHERIER, sl EARS S, e R ABORN T 708 2

“UHE R R A AR SR E FR S U, TERT TR R AU SR, BRI
I IEVEA R REE . "IERE SR BE WA MEERREZ S — A HRk (W) 12
H RV IR, 20004 28 4% p il i T U SURIIE G, HE SR B IR R R IR IS IG5,
HR R IR IR

H PRI i AT L RIE 5 5 187 52 AR, e R A T S R R R e E K. — 5T
¥ o PR R TR E B g e KR P ) PP B E R R, 2005 B040%; BT TE, REA
Sr BRI N KR E TR, (HEE AT ARG AT 225 0m ke 17, 1B —FhbREEN 2% A
i, FFE NIRRT

“AF AL RIAT AT AL T SRR R B, 2 W) — 5 THI R4S 52 & T ot R I R
BRI ERERIGK, S—Tt, tF el AT e A RER AN T & A EH R R
)6 22 A XU, K8 A4S T DUTE B 2 4 H 28 52 B B AL 1 L st T8 B AL 4R
1] <65 E J3 73 BT I AR AN R o

RIS E M Grh, PREEH 2% s P i 1152011~2015E T R = E &
11X $1)13.85%.

TR g, VB A Gt i i il i, 52T o SO AR AU (R TR, 4
MELLPUHE IR R, ARG R EARE . MISHECPIE KIS .

ok A ATk 3 4ok g

Givaudan®

Page 33of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

B T4 IR A, AR R SRS R AT EL RIS 0 i o i A P A, R S
HHAk T WA, REFKAFRENS?

“H A3 5 1 R AT W DR AT T TR EIS,  #o7 A = Al 2, AR
N BEZ, TSR BE . 1R R RS A SRR SRR T A Hh
F LA, AR JE T DXL 7 SR, T R BRI A R A R, AN RE— A
M . T E L.

MEHAN: b BRI K AR, AT BRI REN, =X ERZ GO
eWIR. "

W0HE TR, B LEFERANEEENRENEESEMER, BHirK&H76
FEE N 18155 NS s MAAPRFT MR AESUIN 2 B =, B s e ik Lk
JERR, HATCZA 720002 K NHE: 100 B NERH EE R R, HAi#400
LZHEHEE.

BREMEIR, TERAMES) T, HARSE S0 FEITGRY SRAFIET R, BLIRFELE il
AAHE L, B, & EEREEY KRB BN 22, e 1B
DN

T AERR, AR 2 T AR R, (ER TSRS K TN B S A
s AERBI A 5KIEERANS, 0 s R, R IR R 5 45T 35
sk, AEBNXE BT IsEE R, 7SR Edshl, AR TR ST S, hn e
AR AE X BT T Ak T 5%

“TEARZI T IR R, B AR R 2 X 1 R R X I, S5 A E BT
Ritk, SERY R BAT ATIE TR ATAT 0, SCHER G (L Ak 75 76 s W fl 1) 1R e B4 R
W IHRIB N AS SRABIAE J . SRS ERRE )0 EANETERAE . MU EIRE ). RS
BEFI55E . " MEFA N

MRaNZos: & B HATTIR A T & R RT3, mT LA,  [RIIF AL T 284 sk AT X
By IR B, 2 T A, AR RAIRE S, BREREAE, (E B R
b T A TR SR BN T RS ik, 1§ R 2Rk 219%~10% 1K, LG E ATk
J& T AR IR M AR .

HETRAUEIFE R AT IR FUAR A HPRR, 48 FASAE W T 58 — KPS sl i A ], 5%
OHRAAET BA R SE A 7 vh 45 A8 BKF o EBARILAE A 77 ROpi P ia g B
WF 8 B DA R S i B T A A A TR S S A

Givaudan®

Page 34of 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

FRAETT A 7 2012~2014F RN 539 912,314 76 16.4447T 22.4447G, HEH
2 HIN39%. 33%. 35%, XtRRi64NH HFr A307T.

<& F %56 VU I 2= 2 ) 8 TR

R 2 HR

9H 3HMEIAIH S, 4Bk K i 18 7 4 6 v A =] (CPB) Jil R A WHR PR, 28 D4t
FFRANIGK2T%, 1955 T i S H A R TE 6 [ 1 s i 4

XM GF TSI, ZARIERA T T FHR20 130 4 E W H bx

WETH29H W2, &xip AN EERBICETT, GR35, 2L 27
fe3=70, ERB40%E7 .

AEFEH WA IAEN, ZA T MR B FN41%5, @ T2 FactSetifiE ]
ST ISP T IR 3955 45

AT 16, 12387, & T i Im-F SO K 15. 91236 7C.

SERHFR, BNV E D REEIIK%, Hh, RAFEHHETIEK14%, W
TR PG KA%, EIOZ MBI K 1%,  “Campbell’ s Chunky” 7 fh44 &5 4LIE A
K

5 R R B B AU A%, JORM S AUE K 3%, A BRBEE B i 5P TE O
1%, FEZH TR mE ST T,

JeSE B MRS TE T FE3% . I BR AT S5 ORI BTN 7%, B3 IR R B T A
FIHC AL E o

T RUAS BT DA RAR B S8 N, 1A R BRI A BT PR, (R SN 1
i v DA S A 7= 7 1 B TR

RIRIE 2 (12012048, &R imiF AN EAERS. 05143600, GfEi2. 425670, BE
7.7TM¢3%70, B2, 413850, BB\ LERTT. 2403 ulE R TT. 14836 Tt

ZA T 20130 4 1 B 5 A I B F2. 51-2. 573550, BN K 10-12%, i£%84.8
10.-86. MLFT0. A HTITFI TN Z A 7 A M AR B 2. 523670, B84, TIL3RTT.

Givaudan®

Page 350f 44 Givaudan Flavours (Shanghai) Ltd.



Food Trend Explorer

Newly-Launched Products in Japan

Bourbon - Chocolate Coated Potato Snacks
Company: Sub-Category: Date Published:
Bourbon Potato Snacks Oct 2012

Bourbon Jaga Choco (Chocolate Coated Potato Snacks) are wavy potato snacks
coated in milk chocolate for a balanced and enjoyable combination of chocolate,
potato and salt. This product is retailed in a 32g pack. Launched on September 18,
2012 with a RRP of 148 yen.

Tohato Poteco - Melting Butter & Soy Sauce Potato S nacks
Company: Sub-Category: Date Published:
Tohato Potato Snacks Oct 2012

Tohato Poteco Torokeru Butter Shoyu Aji (Melting Butter & Soy Sauce Potato
Snacks) is a new limited-edition variety. It features mild and rich butter and aromatic
soy sauce, and retails in a 70g pack. Launched on October 1, 2012 open-priced.

Tohato Nagewa - Melting Cheese Pizza Flavoured Pota _to Rings
Company: Sub-Category: Date Published:
Tohato Potato Snacks Oct 2012

Tohato Nagewa Torokeru Cheese Pizza Aji (Melting Cheese Pizza Flavoured Potato
Rings) is a new seasonal limited-edition variety made with cheddar, Camembert,
Gorgonzola and Gouda cheeses. This product also contains tomatoes to replicate the
taste of pizza, and retails in a 70g pack. Launched on October 1, 2012 open-priced.
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Calbee Otona Jagarico - Garlic & Cheese Potato Snac ks
Company: Sub-Category: Date Published :
Calbee Foods Potato Snacks Oct 2012

Calbee Otona Jagarico Garlic Cheese (Garlic & Cheese Potato Snacks) are seasonal
potato snacks for adults claimed to be a perfect accompaniment of alcoholic
beverages. This GMO-free product has been launched for the release of Beaujolais
Nouveau in November as that time usually boosts wine and cheese consumption. It
features a design barcode and retails in a 52g cup. Launched on October 8, 2012
open-priced.

Calbee Potato Chips - Cheese & Nori Potato Chips

Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Oct 2012

UM ngid i ,@stﬁ"m

Calbee Potato Chips Hokkaido Jaga Cheese Nori Jitate (Cheese & Nori Potato
Chips) are limited edition potato chips available until late November 2012. This
GMO-free product consists of potatoes and cheese from Hokkaido, whose taste is
enhanced with nori seaweed, offering a combination of western and Japanese tastes.
It retails in a 73g pack and is available only at CVS stores. Launched on October 1,
2012 open-priced.

Calbee Jagarico - L-Sized Salad Flavoured Potato St icks
Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Oct 2012

Calbee Jagarico L Size Salad (L-Sized Salad Flavoured Potato Sticks) are available
in a newly designed 72g pack only available at CVS stores. This product features the
taste of the regular sized variety but is 20% longer than the regular variety. The salad
flavoured variety contains carrots and parsley, offering the natural inherent taste of
the ingredients. Also available is another variety: L-Sized Cheese Flavoured Potato
Sticks. Launched on October 1, 2012 open-priced.

Koikeya Waffle Cut - Nori & Salt Potato Chips

Company: Sub-Category: Date Published:
Koikeya Potato Snacks Oct 2012

Koikeya Waffle Cut Nori Shio (Nori & Salt Potato Chips) have been introduced for the
50th anniversary of Koikeya Potato Chips. This product is made of potatoes from
Hokkaido, and has the shape of waffles, thick yet crispy. It is flavoured with sesame
oil and green nori seaweed, accentuated with red chili peppers. The chips retail in a
689 pack. Launched on October 1, 2012 open-priced. Also available is another
variety: Aromatic Cheese Potato Chips.

Calbee Poterich - Japanese Mayonnaise Flavoured Pot ato Chips
Company: Sub-Category: Date Published:

Calbee Foods Potato Snacks Oct 2012 Eﬁ“’ﬂ’j‘%g
o __ | 15393
Calbee Poterich Kodawari No Wafu Mayo Aji (Japanese Mayonnaise Flavoured b ORRTIS

Potato Chips) are thick potato chips flavoured with only moderately acidic rich
mayonnaise and soy sauce. The flavour is also accentuated with chili pepper, and is
claimed to be perfect as an accompaniment of alcoholic beverages. The GMO-free
product retails in a 74g pack only at CVS stores for a limited period of time.
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Koikeya Potato Chips - Spicy Ginger Soy Sauce Potat

Company: Sub-Category: Date Published:
Koikeya Potato Snacks Oct 2012

Koikeya Piririto! Shoga Shoyu Aji (Spicy Ginger Soy Sauce Potato Chips) are part of
the "Aki No Select (Autumn Selection)" range available only at CVS stores. This
GMO-free product features domestic potatoes fried in a traditional style for a little
harder than usual, crispy texture. It is available for a limited period of time and retails
in a 68g pack.

Pringles - Spicy Thai Sauce Potato Chips
Company: Sub-Category: Date Published:
Procter & Gamble Potato Snacks Oct 2012

Pringles Spicy Thai Sauce Potato Chips is a new limited-edition variety. The
GMO-free chips retail in a 140g pack. Launched in mid-August, 2012 open-priced.

Nabisco Sonomanma Potato - Double Butter Flavoured Potato

Snacks
Company: Sub-Category: Date Published:
Yamazaki Nabisco Potato Snacks Oct 2012

Nabisco Sonomanma Potato W Butter Aji (Double Butter Flavoured Potato Snacks) is
a new seasonal limited-edition variety. This product consists of freshly fried potato
chips coated in melted butter and further sprinkled with powdered butter for extra
richness. The butter and potatoes are sourced from Hokkaido, in time with the new
potato harvest season. It retails in a 65g pack.

Sapporo Potekaru - Lightly Salted Potato Snacks

Company: Sub-Category: Date Published:
Sapporo Potato Snacks Oct 2012
Breweries

Sapporo Potekaru Usushio Aji (Lightly Salted Potato Snacks) have been relaunched
on the market with a new look. This GMO-free product is not fried and provides only
138kcal per pack. It is made 90% with potatoes and seasonings, offering the inherent
tastiness of potatoes. It also contains 72% less oils than comparable products, and
features a crispy texture. The trans-fat free product is roasted with infrared light, and
retails in a 33g pack. Launched on September 1, 2012, with a RRP of 158 yen. Also
available is a Consommé Flavoured variety aimed at adults.

Tohato Poteco - Magic Land's Meat Sauce Flavoured P otato Snacks

Company: Sub-Category: Date Published:
Tohato Potato Snacks Oct 2012

Tohato Poteco Maho No Kuni No Meat Sauce Aji (Magic Land's Meat Sauce
Flavoured Potato Snacks) are limited-edition snacks relaunched on the market for
Halloween 2012. This product consists of potato snacks flavoured with tomato and
pork to replicate the taste of a rich meat sauce. It retails in a 70g pack. Launched on
September 3, 2012 open-priced.
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Sapporo Potekaru - Nori & Salt Non-Fried Potato Sna____cks
Company: Sub-Category: Date Published:
Sapporo Breweries Potato Snacks Oct 2012

Sapporo Potekaru Nori Shio Aji (Nori & Salt Non-Fried Potato Snacks) is a new
variety of the non-fried potato snack. This GMO-free product features the taste and
aroma of grilled nori seaweed, and provides only 138kcal per pack. It is made 90%
with potatoes and seasonings, and has 72% less oils than comparable products. The
product is roasted with far-infrared light and has a crispy texture, does not smear
one's hands and is free of trans fat. It retails in a 33g pack.

Seven & | Premium - Soft Prawn Crackers

Company: Sub-Category: Date Published: s
Seven & | Holdings Rice Snacks Oct 2012 2 |

ALk

AT AU

Seven & | Premium Funwari Age Ebi Aji (Soft Prawn Crackers) are mild prawn
crackers made with carefully selected ingredients. This product retails in a 78g pack.
It is manufactured for the private label by Iwatsuka Seika.

Calbee Potato Chips - Cod Roe & Butter Potato Chips

Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Oct 2012

Calbee Potato Chips Tarako Butter (Cod Roe & Butter Potato Chips) is a new
limited-edition variety. This GMO-free product retails in a 759 pack, and is only
available at CVS stores. Launched on September 17, 2012 open-priced.

Calbee Potato Chips Otona-Rich - Chicken Consommeé P otato Chips
Company: Sub-Category: Date Published: - — \
Calbee Foods Potato Snacks Oct 2012 YV Gatee w

Calbee Potato Chips Otona-Rich Chicken Consommé (Chicken Consomme Potato
Chips) are new wavy thick potato chips indulgently flavoured for adults. This
GMO-free product is fried pot by pot carefully at a low temperature for a concentrated
umami, and is claimed to be perfect for snacking and as an accompaniment of
alcoholic beverages. It features the taste of consommé soup accentuated with black
pepper and retails in a 65g pack. There is also a Sour Cream Onion variant.

Koikeya Potato Chips Rich Cut - Crystal Salt Potato Chips

Company: Sub-Category: Date Published:
Koikeya Potato Snacks Oct 2012

Koikeya Potato Chips Rich Cut Crystal Salt (Crystal Salt Potato Chips) are V-cut
potato chips made with domestic potatoes and featuring a crunchy texture. It features
crystal rock salt and a touch of butter from Furano, Hokkaido. The GMO-free product
is simply flavoured and is claimed to be delicious. It retails in a 70g pack.
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Oyatsugoro +Plus - Mini Fried Rice Crackers
Company: Sub-Category: Date Published:
Lawson Rice Snacks Oct 2012

Oyatsugoro +Plus Mini Kabukiage (Mini Fried Rice Crackers) are deep-fried crackers
with a crispy texture and flavoured with sweetened soy sauce. It retails in a 247g
pack.

Pringles Party - Pizza Flavoured Potato Snacks
Company: Sub-Category: Date Published:
Procter & Gamble Potato Snacks Oct 2012

Pringles Party Pizza Flavoured Potato Snacks are claimed to be perfect for sharing.
This product retails in a 140g pack.

Seven & | Premium - Edamame Snacks
Company: Sub-Category: Date Published:
Seven & | Holdings  Bean-Based Snacks Oct 2012

Seven & | Premium Yasai No Ajiwai Edamame Snacks feature the inherent natural
taste of soybeans (edamame). This product is manufactured for the private label by
Tohato and retails in a 45g pack.

Calbee Jagabee - Cheese Potato Flavoured Potato Sna cks
Company: Sub-Category: Date Published:

Calbee Foods Potato Snacks Oct 2012 R\M @
3 oge

Jagabee Cheese Potato (Cheese Potato Flavoured Potato Snack) is a seasonal M
limited-edition variety. It has a simple taste of steamed potato, baked with cheese. It ‘T\' : '-/‘.,fo_
features mild Gouda cheese which enhances the potatoes' inherent flavour. The

GMO-free product retails in a 38g newly designed pack.

Tohato Amijaga - Tasty Salt Mesh Potato Snacks
Company: Sub-Category: Date Published:
Tohato Potato Snacks Sep 2012

Tohato Amijaga Umashio Aji (Tasty Salt Mesh Potato Snacks) have been
reformulated and repackaged with a new look. This product features the tastes of
chicken and mushrooms, but now has a stronger chicken flavour. It retails in an 80g
pack. Launched on September 10, 2012 open-priced. Also relaunched on the market
is a Nori & Salt variety.
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Tohato Bokun Habanero - Hot Ethnic Barbecue Flavoured Toothpick

Style Snacks
Company: Sub-Category: Date Published:
Tohato Potato Snacks Sep 2012

Tohato Bokun Habanero Umayoji Ethnic Barbecue Aji (Hot Ethnic Barbecue
Flavoured Toothpick Style Snacks) are non-fried & baked potato snacks in the shape
of a toothpick, and comprising potato dough containing habanero chili and black
pepper. This product features an ethnic barbecue flavour, with the taste of chicken
and a few types of spices including garam masatra. It retails in a 40g pack. nLaunched
on September 3, 2012 open-priced.

Tohato Amijaga - Salt & Butter Flavoured Potato Sna
Company: Sub-Category: Date Published:
Tohato Potato Snacks Sep 2012

Tohato Amijaga Shio Butter Aji (Salt & Butter Flavoured Potato Snacks) are thickly cut
into a mesh shape using the company's own technique claimed to provide a pleasant
crispy texture. The dough contains cheese paste for extra richness, and is claimed to
be perfect as a children's snack, or as an accompaniment of beer. This product retails
in an 80g pack. Launched on September 10, 2012 open-priced.

Morinaga Potelonqg - Spicy Cod Roe & Butter Flavoure  d Potato

Snacks
Company: Sub-Category: Date Published:
Morinaga Potato Snacks Sep 2012

Morinaga Potelong Mentai Butter Aji (Spicy Cod Roe & Butter Flavoured Potato
Snacks) are claimed to be perfect as an accompaniment for alcoholic beverages or
for outdoor activities. It retails in a 45g pack. Launched on September 11, 2012. RRP
unavailable.

Morinaga Ottotto - Fried Chicken Flavoured SafariS  nacks

Company: Sub-Category: Date Published:
Morinaga Potato Snacks Sep 2012

Morinaga Ottotto Safari Fried Chicken Aji (Fried Chicken Flavoured Safari Snacks) is
a new variety introduced for the 30th anniversary of the Ottotto snack range. The
"safari" variety features animal-shaped snack pieces in the shapes of lion, elephant
and zebra, and has a rich fried chicken flavour. It is available for a limited period of
time and retails in a 2 x 26g pack. Launched on September 11, 2012. RRP
unavailable.

Calbee Gold Potato Chips - Korean Nori Potato Chips
Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Sep 2012

Calbee Gold Potato Chips Kankoku Nori (Korean Nori Potato Chips) feature the taste
of popular deep-fried Korean nori seaweed flavoured with sesame seeds. The
GMO-free potato chips feature golden sesame seeds that bring out the rich sesame
oil flavour. The product also has a touch of chili paste for a delicious hot flavour. It
retails in a 75g pack. Launched on September 10, 2012 open-priced only at CVS
stores.
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Glico Karujaga - Nori & Salt Potato Snack
Company: Sub-Category: Date Published:
Ezaki Glico Potato Snacks Sep 2012

Glico Karujaga Norishio Aji (Nori & Salt Potato Snacks) are porous potato sticks
flavoured with nori seaweed and salt. This GMO-free product retails in a 40g pack.
Launched on August 28, 2012. RRP unavailable.

Lawson Ovyatsugoro +Plus - Lightly Salted Crunchy Th

Chips
Company: Sub-Category: Date Published:
Lawson Potato Snacks Sep 2012

Lawson Oyatsugoro +Plus Zakuzaku Shokkan No Atsugiri Potato Chips Usushio Aji
(Lightly Salted Crunchy Thick Potato Chips) are claimed to have an addicting crispy
texture. The chips feature a slightly salted flavour and retail in a 1359 pack. Launched
in August 2012 with a RRP of 198 yen.

Calbee a La Potato - Lightly Salted Potato Chips

Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Sep 2012

Calbee a La Potato Usushio Aji (Lightly Salted Potato Chips) are a new limited-edition
variety for the Autumn season 2012. It consists of thick V-shaped potato chips
formulated with a simple and mild salted flavour that is claimed to bring out the
sweetness and umami of seasonal potatoes. It retails in a 72g pack. Launched on
September 3, 2012 open-priced. Also available is a Potato Butter Flavoured Potato
Chips variety.

Style One Tohato Nagewa - Potato Rings
Company: Sub-Category: Date Published:
Circle K Sunkus Potato Snacks Sep 2012

Style One Tohato Nagewa (Potato Rings) are crispy light salted potato rings made
with 46% "algae salt". This product is made of hon-GMO potatoes, is manufactured
for the private label by Tohato, and retails in a 67g pack. Launched on September 4,
2012 with a RRP of 105 yen.

Calbee Potato Chips Momoya - Mildly Hot Chili Oil Flavoured Potato

Chips
Company: Sub-Category: Date Published:
Calbee Foods Potato Snacks Sep 2012

Calbee Potato Chips Momoya No Karaso De Karakunai Sukoshi Karai Rayu (Mildly
Hot Chili Oil Flavoured Potato Chips) are new limited-edition potato snacks
developed in collaboration with Momoya and featuring Momoya's vastly popular "Mild
Chili Oil" which contains select sesame oil, rapeseed oil, coarsely ground chili
peppers, fried garlic and fried onions. This product is available only at CVS stores and
retails in a 68g pack. Launched on August 27, 2012 open-priced.
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Koikeya Suppamucho - Strong Plum Flavoured Thick Po tato Chips
Company: Sub-Category: Date Published: —_——
Koikeya Potato Snacks Sep 2012

Koikeya Atsugiri Suppamucho Sukkiri Koi Umeaji (Strong Plum Flavoured Thick
Potato Chips) are available only at CVS stores. This GMO-free product consists of
thick V-shaped cut potato chips with a strong flavour of pickled plums from the Kishu
region. It features domestic potatoes and retails in a 67g pack. Launched on August
20, 2012 open-priced.

Koikeya Potato Chips - Salted Yuzu Potato Chips

Company: Sub-Category: Date Published: s L
Koikeya Potato Snacks Sep 2012 v,y“%%ﬁg@

Koikeya Potato Chips Yuzu Kaoru Shioaji (Salted Yuzu Potato Chips) are new
seasonal snacks available only at CVS stores. This product features domestic
potatoes and is available for a limited period of time. The chips are fried in a large pot
and are slightly harder than comparable products. They are seasoned with yuzu citrus
from Kochi Prefecture, and retail in a 68g pack. Launched on August 27, 2012
open-priced. -

Koikeya Karamucho - Powerful Wasabi Flavoured Potat 0 Snacks

Company: Sub-Category: Date Published:
Koikeya Potato Snacks Sep 2012

Koikeya Karamucho Powerful Wasabi Aji (Powerful Wasabi Flavoured Potato
Snacks) feature wasabi from the region of Azumino. This product retails in a 57g
pack. Launched on August 13, 2012 open-priced.

Pringles Taste of the World - French Mustard Flavou red Potato

Chips
Company: Sub-Category: Date Published:
Procter & Gamble Potato Snacks Sep 2012

Pringles Taste of the World French Mustard (French Mustard Flavoured Potato
Chips) are available for a limited period of time. This product is claimed to have the
taste of authentic French mustard sauce, and has the characteristic sweetness and
spiciness of mustard. It retails in a 40g pack. Launched on August 21, 2012
open-priced.

Bourbon Cheese Okaki - Spicy Cod Roe Flavoured Chee se Crackers

Company: Sub-Category: Date Published:
Bourbon Rice Snacks Sep 2012

Bourbon Cheese Okaki Mentaiko Fumi (Spicy Cod Roe Flavoured Cheese Crackers)
have been repackaged with a new look. This product consists of aromatic rice
crackers in a spicy cod roe flavour filled with cheese cream in the middle. It retails in a
799 pack. Launched in August 2012. RRP not available.
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Seven Premium - Soft Rice Crackers with Corn Flavou r

Company: Sub-Category: Date Published:
Seven & | Holdings  Rice Snacks Sep 2012 _
§
Seven Premium Yasai No Ajiwai Funwari Age Corn Aji (Soft Rice Crackers with Corn =

Flavour) comprise rice chips with a soft, melting mouthfeel and a corn flavour. The
product retails in a 32g pack. Launched in August 2012, with a RRP of 100 yen.

Seven Premium - Butter & Soy Sauce Flavoured Potato Sticks

Company: Sub-Category: Date Published: : =

Seven & | Holdings  Potato Snacks Sep 2012 E-
WL::H“WHW)H?@'. t

Seven Premium Stick Potato Butter Shoyu (Butter & Soy Sauce Flavoured Potato .7‘74‘?9’#7"

Sticks) are said to be perfect as a snack for children or served with beer. The product
retails in a 43g pack. Launched in August 2012, with a RRP of 128 yen.

Style One - Small Soy Sauce Crackers
Company: Sub-Category: Date Published:
Circle K Sunkus Rice Snacks Sep 2012

Style One Chisana Bakauke Syoyu Aji (Small Soy Sauce Crackers) is flavoured with
rich tamari soy sauce and green nori seaweed flakes. It retails in an 80g pack.
Launched on August 14, 2012 with a RRP of 105 yen.

Tohato Gurupote - Pepper Mayonnaise Flavoured Potat 0 Swirls
Company: Sub-Category: Date Published: = =
Tohato Potato Snacks Sep 2012

e
s > q_mrillf'vﬁﬂ-xr,,,7

Tohato Gurupote Pepper Mayo Aji (Pepper Mayonnaise Flavoured Potato Swirls) is a
new non-fried potato snack with a crispy texture. Its shape is said to leave air between
the layers which results in a crispy texture. It is seasoned with rich mayonnaise and
spicy black pepper and retails in a 70g pack. Launched on August 6, 2012
open-priced. Also available is Tasty Salt Potato Snack variant.

Tohato - Grilled Salt Flavoured Soybean Snack
Company: Sub-Category: Date Published:
Tohato Bean-Based Snacks Sep 2012

Tohato Toriaezu Beano Yakishio Aji (Grilled Salt Flavoured Soybean Snack)
comprises non-fried soybean chips which are said to feature a crispier texture
compared to the regular Beano lineups. The product is simply seasoned with baked
salt and is a perfect accompaniment of alcoholic beverages. It retails in a 40g pack.
Launched on August 6, 2012 open-priced.
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